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Course Syllabus
Retail and Fashion Marketing
Instructor: Ms. B. Courtney

Dear Parent/Guardian,

I look forward to having a great year! I feel fortunate to have your student in my class
this semester and hope that you will contact me should you have any concerns about the progress
of your student or any aspect of the instruction. With your student, please read the attached
policies, then sign and date this signature page and have your student return this form. Please
provide a current email address and phone number at which I can contact you should the need
arise. Please contact me at school with any concerns.

Thank you,
Ms. B. Courtney

My child and I have read and discussed the classroom syllabus.

Student Name (Print) Date
Student Signature Date
Parent/Guardian Name (Print) Date
Parent/Guardian Signature Date
Email Address(es)

Phone number(s)

Cell Home Work
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Course Syllabus
Fashion Design 2023-2024
Instructor: Ms. B. Courtney

Course Description:

Retail and Fashion Marketing is designed to provide students with an overview of retail and
fashion marketing principles and practices. This course introduces students to the retail industry,
including the fundamentals of fashion marketing, key marketing concepts essential to every
business, types of businesses involved in the industry, fashion industry economics, and an array of
career opportunities. Standards are written in ways that encourage skill development in marketing
segmentation and target marketing, product selection and buying, and inventory systems.
Foundational standards, shown in the table below, are an important part of every course. Through
these standards, students learn and apply safety concepts, explore career opportunities and
requirements, practice the skills needed to succeed in the workplace, develop leadership qualities
and take advantage of the opportunities afforded by Career and Technical Student Organizations
(CTSOs), and learn and practice essential digital literacy skills. The foundational standards are to
be incorporated throughout the course.

PREREQUISITES: Family and Consumer Science (Foundational) and Fashion Fundamentals

Career Technical Student Organization:
Students enrolled in this course are encouraged to join Family Career and Community Leaders of
America (FCCLA) which is a nationally recognized organization that promotes leadership
focused in the family, their career and their community.

CRI Available for this course:
There is a certification offer for Fashion Merchandising is the National Retail Federation-
Customer Service

Course Standards:

UNIT 1: FOUNDATIONAL STANDARDS

1. Incorporate safety procedures in handling, operating, and maintaining tools and machinery;
handling materials; utilizing personal protective equipment; maintaining a safe work area; and
handling hazardous materials and forces.

2. Demonstrate effective workplace and employability skills, including communication,
awareness of diversity, positive work ethic, problem-solving, time management, and
teamwork

3. Explore the range of careers available in the field and investigate their educational
requirements and demonstrate job-seeking skills, including resume-writing and interviewing.
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4. Advocate and practice safe, legal, responsible, and ethical use of information and
technology tools specific to the industry pathway.

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge
and skills and to enhance leadership and teamwork

UNIT 2: Economics

1. Gather and share information on the scope of the fashion industry and the impact that it has on the
economy.

a. Explain the concept of fashion and identify the different types of businesses that comprise the
industry.

b. Describe how fashion marketing concepts are applied locally, nationally, and internationally.

c. Describe the influence that economic, social, media, political, demographic, geographic, and
factors have had and currently have on fashion.

d. Discuss the influence of iconic figures and events on fashion.

2. Describe the economic impact of global trade on business decisions and operations.
a. Investigate the basic economic implications of domestic manufacturing versus foreign
manufacturing. Explain current retail trends driven by global trade.

UNIT 3: Marketing

3. Discuss the marketing concepts used in retail and fashion merchandising.

a. Describe the effect marketing has on current and future trends in fashion.

b. Explain why fashion industry products and services are valuable to the customer.

c. Explain marketing functions and related activities as they apply to fashion merchandising.
Examples: product/service management, distribution, financing, pricing, marketing in
management, promotion, selling

d. Explain the importance of marketing strategies utilized in the fashion industry.

e. Research connections between company actions and results.

Examples: influencing consumer buying behavior, gaining market share

f. Explain the purpose and processes of sales forecasting in fashion merchandising.

4. Research how leveraging the "four P's" of marketing (Product, Price, Place, Promotion) can affect
potential reach, revenue, and impact in the retail and fashion industries.

5. Evaluate and explain the effects of store layouts and merchandise presentation on customer
behavior.

a. ldentify elements that influence store layouts.

b. Identify types of fixtures used in presenting merchandise.

Examples: mannequins, shelving, lighting, seasonal displays

c. Explain the use of technology in visual merchandising.

d. Contrast merchandising techniques and store layouts used by various types of retailers.
Examples: boutiques, department stores, big box stores, discounters, virtual
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6. Design a display for a specific store, season, and type of fashion.
a. Research customer demographics for the selected retailer.
b. Select merchandise, fixtures, lighting, and accessories for a marketing display.

UNIT 4: Technology

7. Gather and share information on the impact of technology on the fashion industry and
merchandising. a. Describe the use of technology in selling and merchandising, citing specific
examples.

b. Investigate and report on emerging technology applications and Internet sites related to fashion
marketing.

UNIT 5: Information Management

8. Analyze the impact of marketing information management on the fashion industry.

a. Explain the importance of marketing information management to the fashion industry.

b. Describe the use of technology in processing marketing data. Information c. Describe the different
methods of conducting research and the characteristics of effective data-collection instruments.

d. Explain the role of market segmentation in target marketing in the fashion industry.

e. Describe the relationship between market research and product development and sales.

UNIT 6: Product Planning

9. Utilize pricing strategies to maximize return on merchandising efforts and meet customers'
perception of value.

a. Explain how customers see value in terms of price.

Examples: quality, performance, materials, wear, design

b. Explain how value is perceived when combining both price and non-price factors. c. Describe the
role of business ethics in pricing.

d. Explain the use of technology in the pricing function.

10. Research and explain the concepts and processes needed to obtain, develop, maintain, and
improve a product mix in response to market opportunities. a. Describe the use of technology in the
product/service management function. b. Explain the three main market segments of the fashion
industry (primary, secondary, and tertiary). c. Compare types of fashion retailers and their target
markets, and categorize local, national, and international fashion retailers and market centers
according to these types. d. Describe factors used by marketers to position products and services and
by businesses to position corporate brands.

11. Determine the factors to consider when developing a merchandise plan and budget for a business.
a. Differentiate between cost and retail when determining prices for merchandise. b. Calculate gross
profit and net profit. c. Explain the components of the merchandise plan. d. Explain the use of the
"open-to-buy" concept to maintain the appropriate level and mix of merchandise.

12. Implement a plan for inventory management and computer product pricing, utilizing cost control
methods. a. Describe the importance of inventory control. b. Examine the impact of internal and
external shortage and shrinkage. c. Describe the extent to which inventory control impacts profits. d.
Calculate markups, markdowns, and types of discounts. e. Describe the impact of mispricing on profits.
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UNIT 7: Promotion

13. Develop a fashion or retail promotion utilizing elements of the promotional mix. a. Describe the use
of technology in the promotion function. b. Identify the elements of the promotional mix, including sales
promotion, public relations and publicity, advertising, and personal selling. c. Explain the importance of
public relations and publicity in the fashion industry. d. Describe the different types of media used in
retail fashion advertising. Examples: print, broadcast, online, specialty e. Explain the importance of
coordinating elements of advertising.

14. Analyze and apply techniques needed for an effective sales presentation. a. Obtain customer and
product knowledge needed for an effective presentation. b. Utilize appropriate techniques when
opening a sales presentation. c. Utilize questioning techniques in order to satisfy customers' needs
and wants. d. Incorporate feature-benefit selling to increase the effectiveness of a sales presentation.
e. ldentify and resolve customers' questions and present possible solutions to customers' objections. f.
Demonstrate methods for closing the sale. Examples: Always Be Closing (ABC) close, merchandise
close, service close g. Explain the importance of suggestive selling techniques.

UNIT 8: Distribution

15. Describe the processes needed to move, store, locate, and/or transfer ownership of goods in the
fashion and/or retail industry. a. Identify the channels of distribution in moving merchandise from
manufacturers and wholesalers to retailers. b. Explain the role of wholesalers in the distribution
channel. c. Describe main methods of transportation used in fashion and retail business activities and
the situations in which each method would be most appropriate. Examples: surface, air, water,
electronic d. Describe ethical considerations in channel management. e. Coordinate channel
management with other marketing activities.

UNIT 9: Legal Issues

16. Identify major laws that regulate and/or impact the fashion/retail industry. a. Describe the provisions
of laws that protect consumers. Examples: product labeling, product safety b. Identify laws and
agencies that regulate the fashion industry. Examples: laws banning price fixing, Sherman Antitrust
Act, Federal Trade Commission c. Identify key industry groups and the role each group plays in the
fashion ecosystem.

Unit 10: Career Opportunities

17. Describe career opportunities at various levels of the fashion and retail industry and identify
appropriate career path credentials. a. Compare career opportunities and skill requirements for jobs in
fashion marketing at the manufacturing, wholesale, and retail levels. b. Describe the aptitudes and skill
requirements for sustaining a career in fashion marketing. c. Research postsecondary educational
opportunities to prepare for a career in the fashion industry. d. List professional organizations in the
field of fashion and describe their roles.
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Classroom Management Plan

Verbal reprimand

Conference with student with parent contact

Withdrawal of privilege(s) with parent contact

Other consequences determined to be reasonable and appropriate by the school administration.

Technology:
NO PERSONAL DEVICES PERMITTED IN THE CLASSROOM. Students should have
their Madison City-issued Chromebook and charger with them every day. Please refer to the
Madison City Schools Code of Student Conduct and the Madison City Schools policy manual
concerning wireless communication. devices.

Grading Policy:
Test grades will account for 70% of the 9-week grade, with the remaining 30% being determined
by quiz/daily grades. The grading scale is as follows: A (90-100%), B (80-89), C (70-79), D
(65-69), and F (below 65). Grades will be a reflection of mastery of the standards. Make sure all
absences are excused, as class work can be made up and graded for excused absences only. The
final exam counts for 20% of the final grade. All missing assignments will be entered into the
gradebook as a zero until late work has been graded.

Make-Up Work Policy:
Make-Up Work: Students will need to schedule a make-up test with Ms. Courtney ASAP! No
make-up test will be given during class. Students have three days from the return of absence to
get their missing work turned in. All missing work will be entered as a zero until it is made up.
Remember, it is your responsibility to get your make-up assignments and turn them in on time.
Late Work: Late work is subjected to penalty points at the teacher's discretion. After that work
will not be accepted.

Embedded Literacy and Numeracy Anchor Assignments:
Students will read, analyze, and comprehend a variety of simple to complex sewing directions.
Students will calculate sewing measurements required to effectively complete a variety of sewing

projects, including garment construction.

Course Materials:
Class fee $30
1-3” Ring Binder, Dividers/ Tabs, Loose-leaf paper, pens or pencils, Glue sticks, colored pencils,
Sketch book ( 8-1/2 x 117 with perforated edges preferred).

*OPTIONAL* Basic Sewing Supplies for all Clothing, Interiors, and Textile Pathway classes:
Sewing Scissors, Pincushion with pins, Hand sewing needles (variety pack), seam ripper,
Measuring tape, Seam Gauge, Any kind of marking tool (ex, chalk pencil), Fabric (this will be
discussed in class for different projects)

Texts/Required Readings:

Text: Clothing, Fashion, Fabrics, and Construction (Glencoe/McGraw-Hill, 2003) Supplemental
Materials: Computer programs, Internet sites, fashion magazines, Guest Speakers, PowerPoint
Presentations, computerized monogram/embroidery machines and Industry Personnel

* This syllabus serves as a guide for both the teacher and student; however, during the term it may
become necessary to make additions, deletions or substitutions.
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